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Evaluation of social marketing campaigns (by application to the Pink Breast Cancer Campaign in
Benghazi)

Abeer Fayez Muhammad Zuhri

Department of Public Relations and Advertising, Faculty of Information, University of Benghazi.
Abstract: This study aims to evaluate the efficiency of the strategies used in social marketing campaigns on the
subject of breast cancer in the city of Benghazi, relying on the theory of behavior change as a basic approach to
this concept, and the extent to which the respondents were affected by the campaign and changed their behavior
for the better. The results of the study confirmed the extent of the campaign’s influence on the respondents and
their conduct. For early screening as a final result of being affected by the campaign and changing their behavior
from unhealthy behaviors to healthy ones (conducting screening).
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